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Abstract: “Women at the Millenium”

Given the attention to public presentations of feminism in the second wave, it would not seem unlikely to expect that present media images of women should be new and different.  But present images of women in mass media seem to be rooted in many of the same stereotypes, now with the overlay of a sexual freedom that seems most to serve to promote the products of the media marketplace. In the competitive arena of media products, the push for new images of women appears premised on exaggerations of familiar media bromides.

